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Quick Guide: "Al Marketing for
Businesses"— Practical Strategies You
Can Apply Today

Welcome to the future of marketing—one that's already here. This presentation will

guide you through practical, actionable Al marketing strategies that real businesses

like yours are implementing today. No theoretical concepts or distant futures—just

tangible approaches you can apply immediately to drive growth, enhance customer

experiences, and stay ahead in the competitive Canadian and US markets.

Prepared exclusively for forward-thinking business leaders and marketing decision-
makers who understand that Al isn't just for tech giants anymore —it's for businesses

ready to evolve.
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Why Al Marketing Is Now Essential

The North American business landscape has fundamentally transformed. Al marketing isn't a Luxury or a

"nice-to-have" anymore—it's becoming the price of entry for companies who want to remain

competitive.

~

Market Reality

87 % of marketing leaders in Canada and the US report that Al adoption has directly contributed to

revenue growth. Those without Al strategies are seeing market share erosion of 3-5% annually

against Al-enabled competitors. /

Customer Expectations

Today's consumers expect personalized experiences—76% express frustration with generic

marketing and are 2.1x more likely to purchase when content is tailored to their specific needs and

behaviors. /

—

Resource Optimization

Marketing teams implementing Al report 37% higher productivity, 41% reduced costs, and 59%

better allocation of creative resources to high-value activities rather than repetitive tasks.

The businesses thriving in 2024 aren't necessarily those with the biggest budgets—they're the ones

leveraging Al to work smarter, faster, and with greater precision than their competitors.
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The Al Marketing Advantage
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What Al Marketing Really Means

Let's demystify Al marketing with straightforward definitions and clear examples that matter to your business operations.
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Beyond Buzzwords Practical Reality Business Impact

Al marketing uses artificial intelligence In everyday terms, it means your marketing For your bottom line, it translates to lower
technologies to make automated decisions becomes more precise, personalized, and customer acquisition costs, higher conversion
based on data collection, analysis, and predictive. Instead of broad-strokes approaches  rates,improved customer retention, and
additional observations of audience or hoping to connect with some percentage of marketing budget efficiency. Al eliminates
economic trends that may impact marketing your audience, Al helps you deliver the right guesswork and replaces it with data-driven
efforts. It's about machines doing what they do message to the right person at the right time — confidence in your marketing decisions.

best so humans can focus on what they do best.  consistently and at scale.

Al marketing isn't about replacing your marketing team —it's about supercharging their capabilities and freeing them from data drudgery to focus on

creative strategy and human connection.

’{)/
‘:A 4 )JINTELLI BRAND
\ | Al



https://gamma.app/?utm_source=made-with-gamma

Practical Use #1: Lead Generation Automation

Al-powered lead generation doesn't just find more leads—it finds the right Leads who are genuinely interested in your offerings and ready to engage with

your business.

N
How It Works
Advanced algorithms analyze thousands of data points across digital touchpoints to identify prospects showing genuine buying signals. The system
then automatically nurtures these leads with personalized content, timing outreach based on behavioral triggers rather than arbitrary schedules.
J
\
Business Benefits
. Reduces lead qualification time by an average of 67%
. Increases qualified lead volume by 43-58% without additional spending
. Improves sales team efficiency by ensuring they focus only on sales-ready prospects
. Creates a consistent, 24/7 lead generation engine that works even when your team doesn't
J

By automating the repetitive aspects of lead generation and qualification, your marketing and sales teams can focus on what machines can't do: building

relationships and closing deals.

Franklin Manufacturing, a mid-sized industrial equipment supplier in Ontario, implemented Al lead scoring and automated nurturing:

Their Al system analyzed 15 months of historical customer data to identify key indicators of purchase readiness

Implemented behavioral tracking across their website, email interactions, and digital ad engagement

. Created automated nurture sequences triggered by specific customer actions
. Results: 47% increase in qualified leads, 28% reduction in sales cycle length, and 19% improvement in close rates within just 90 days

The most significant change? Their sales team now spends 70% of their time talking to genuinely interested prospects instead of cold calling.
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Real Business Example: Franklin Manufacturing
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Practical Use #2: Personalized Content Creation

Content that speaks directly to individual customer needs is no longer a luxury —it's an expectation. Al makes true personalization possible at scale without overwhelming your Case Study: Northlake Apparel

marketing team.

C D)

Data Collection & Analysis

Al systems gather and process customer data across channels, creating comprehensive profiles based on demographics, past purc hases, browsing behavior, and

engagement patterns.

Content Customization ; Personaiized product
recommendations
and custriation.

Based on these insights, Al automatically tailors content elements —from email subject lines and product recommendations to entire webpage layouts and promotional

offers—for each customer segment or individual.

Continuous Optimization

The system Learns from each interaction, constantly refining its understanding of customer preferences and improving content relevance with every engagement.

"Personalization is no longer about adding a customer’s name to an email. It's about delivering exactly what they need, often before they even know they need it." - Harvard

Business Review

With Al-driven personalization, your content becomes a dynamic conversation rather than a static broadcast —adapting in real-time to customer signals and delivering

measurably better results.

This Montreal-based clothing retailer implemented Al content personalization with remarkable results:

Created dynamic email campaigns that automatically adjusted product highlights based on individual

browsing history

Developed an Al-powered recommendation engine that increased average order value by 31%

Personalized website experiences showing different homepage layouts and promotions based on customer Within six months, Northlake saw a 41% increase in email conversion rates, 22% higher customer retention, and

segments 17% growth in customer lifetime value—all with the same content creation team.

Automated social media ad creation with personalized messaging for different audience segments

INTELLI BRAND
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Practical Use #3: Predictive Customer Insights

Moving beyond reactive marketing, Al enables you to anticipate customer needs and behaviors before they occur—shifting your strategy from responsive to predictive.

= g Q

Historical Data Processing Pattern Recognition Future Behavior Prediction
Al systems analyze years of customer transactions, Machine learning algorithms detect subtle correlations The system generates probability-based forecasts of
interactions, and external factors (like seasonal trends and leading indicators that would be impossible for individual customer actions, allowing your marketing
or economic indicators) to establish baseline patterns humans to identify manually —such as specific team to proactively address needs rather than
and identify key variables that influence customer combinations of behaviors that reliably precede reactively respond to them.
decisions. purchases or churn events.

More Accurate Forecasting Churn Reduction Revenue Increase
Average improvement in customer behavior prediction Typical decrease in customer attrition when predictive Average lift in per-customer revenue when predictive
accuracy compared to traditional forecasting methods intervention strategies are implemented insights drive marketing strategy

Real-world example: Summit Financial Services in Calgary implemented predictive analytics to identify clients likely to need specific financial products before traditional triggers

would appear. By proactively reaching out with personalized offers, they increased cross-selling by 47% and reduced client churn by 31% in just one year, generating $3.7M in

additional revenue.


https://gamma.app/?utm_source=made-with-gamma

Practical Use #4: Smart Ad Targeting

Traditional digital advertising often wastes budget on irrelevant audiences. Al-powered ad targeting ensures your message reaches only those most likely
to convert, dramatically improving ROI.

4 I

Audience Refinement

Al continuously analyzes performance data to identify the exact characteristics of users who convert, creating increasingly precise audience segments

based on hundreds of variables beyond basic demographics.

4 I

Automated Testing

Machine leaming algorithms automatically test countless combinations of ad creative, copy, placement and bidding strategies, rapidly identifying
winning formulas that would take months to discover manually.

Real-Time Optimization

Unlike set-it-and-forget-it campaigns, Al constantly rebalances your ad spend across platforms, audiences, and creative variations based on

performance —even adjusting for time of day, weather patterns, and competitive activity.

The true power of Al-driven ad targeting lies in its ability to make thousands of micro-adjustments that collectively create dramatic improvements in
campaign performance—far beyond what even the most skilled human media buyer could achieve.

This Seattle-based home services company transformed their advertising approach with Al targeting:

. Replaced broad geographic targeting with Al-identified "high-propensity neighborhoods" based on historical service data

. Implemented dynamic bid adjustments based on weather patterns (increasing HVAC ad spend during temperature extremes)
. Created 27 micro-audience segments with personalized messaging instead of their previous "one-size-fits-all" approach

. Automated ad creative testing across 140+ variations to identify winning combinations

Results after 90 days:

. 63% reduction in cost per lead
. 44% increase in conversion rate
. 22% larger average initial service ticket

. $214,000 in additional revenue from the same ad budget

4 I

Business Impact: Westbrook Home Services
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Practical Use #5: Sentiment Analysis for Customer Feedback

Understanding how customers truly feel about your products, services, and brand is invaluable —but manually reviewing thousands of comments, reviews, and support interactions is impossible. Al sentiment

analysis transforms this mountain of unstructured feedback into actionable insights.

N
\ Sentiment Classification
Automated Feedback Collection
b{‘\ Natural language processing algorithms analyze text to
Al systems continuously gather customer feedback from diverse AN ) . . -
SO 2 mentions, online reviews, sUpport tickets, & ;‘ %@ \_‘k determine emotional tone, categorizing feedback as positive,

negative, or neutral while detecting subtle emotional nuances

chat logs, survey responses, and even call center transcripts. \\ 'X:\ . , . .
\\ like frustration, delight, confusion, or trust.
%».\ ““';
\ 1L 7//"1
Trend Identification Topic Extraction
Al tracks sentiment changes over time, alerting your team to D o The system automatically identifies specific product features,
emerging issues before they become widespread problems or ﬁ service aspects, or business processes mentioned in feedback,
highlighting successful improvements that drive positive clustering similar comments to reveal patterns and recurring
feedback. issues.

Real-World Application: Lakeside Hospitality Group, which operates six hotels across British Columbia, implemented Al sentiment analysis across 17,000+ monthly guest interactions. Within three months,
they identified and resolved three major service issues that had been overlooked in manual reviews. Guest satisfaction scores increased 14%, and they saw a 23% reduction in negative online reviews —

directly impacting booking rates and revenue.

Beyond surface-level insights, advanced sentiment analysis can reveal emotional connections to your brand, helping you understand not just what customers think, but how they feel—information that's crucial for building

lasting relationships and brand loyalty.
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Getting Started: Your 4-Step Implementation Plan

Moving from interest to implementation doesn't require massive upheaval or risk. Follow this structured approach to integrate Al into your marketing operations methodically and effectively.

—— o — e

Assess & Prioritize Start Small & Specific

Begin with a thorough assessment of your current marketing processes to identify high-impact, low-risk Begin with a focused pilot project rather than attempting wholesale transformation:

opportunities for Al implementation: - . . . . .
PP P . Select one specific, measurable marketing function for your initial Al implementation

. Catalog repetitive, data-heavy marketing tasks consuming significant team time R Establish clear success metrics and measurement methodology

. Identify areas where personalization or real-time response would create value N Choose a solution with minimal integration requirements and quick deployment

*  Evaluate existing data sources and quality to determine Al readiness e Allocate dedicated resources to manage implementation and learning

. Prioritize applications based on potential ROl and implementation complexity Timeline: 4-6 weeks

Timeline: 2-3 weeks

- &

Measure & Refine Scale Strategically

Rigorously evaluate results and optimize your approach: Expand successful implementations across your marketing function:

. Compare performance against pre-established baseline metrics . Develop an Al roadmap for implementing additional use cases

. Gather feedback from marketing team members and customers . Create standardized evaluation criteria for new Al marketing tools

. Identify and address integration issues or workflow disruptions . Invest in team training to build internal Al marketing expertise

. Make necessary adjustments to improve results and user experience . Establish governance procedures for data usage and algorithm monitoring
Timeline: 2-3 months Timeline: Ongoing

Remember: Successful Al marketing implementation is an evolution, not a revolution. Each step builds capability, confidence, and competitive advantage while minimizing disruption to your current operations.
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Your Brand. Your Pace. Our Intelligence.

-

consultation includes:

e ROl projection for recommended Al marketing initiatives

o

Book Your Free Al Strategy Session

Let our experts analyze your current marketing approach and identify specific Al implementation opportunities for your business. This complimentary 45-minute

e Assessment of your current marketing processes and technology stack
e ldentification of 3-5 high-impact Al marketing opportunities specific to your business

e Preliminary implementation roadmap with timeline and resource requirements

Connect With Us
Email: info@intellibrandai.com

Website: www.intellibrandai.com

‘Implementing Al marketing strategies with Intelli Brand transformed our
customer acquisition process. We're seeing 43% better conversion rates and our
marketing team is finally able to focus on strategy instead of data analysis."

— Jennifer Kwan, CMOVancouver Tech Solutions

© 2025 Intelli Brand Al Marketing | All rights reserved
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